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ABSTRAK 

 

IMPLIKASI PEMBERITAAN MEDIA ARUS UTAMA NASIONAL 
TERHADAP KETAHANAN MASYARAKAT MENGHADAPI MASA 

ADAPTASI KEBIASAAN  BARU PANDEMI COVID-19  
(Studi pada Pengguna Twitter di Indonesia) 

 
Hana Nabila 

 
Pandemi Covid-19 membawa dampak signifikan terutama di bidang kesehatan 
dan ekonomi. Pemerintah memutuskan untuk melakukan transisi dari 
permbatasan sosial berskala besar (PSBB) menuju masa Adaptasi Kebiasaan 
Baru untuk menyelamatkan perekonomian. Penelitian  ini dilakukan dengan tujuan 
menganalisis implikasi pemberitaan media online terhadap ketahanan masyarakat  
menghadapi masa adaptasi kebiasaan baru pandemi Covid-19, yakni melalui 
tanggapan netizen di Twitter terhadap pemberitaan terkait new normal. Media 
massa memiliki peran untuk  memberikan edukasi kepada masyarakat guna 
meningkatkan mitigasi serta mengawasi kebijakan tata kelola penanganan 
pandemi.  Di sisi lain, realitas yang dikonstruksi oleh media mempengaruhi opini 
publik dalam menanggapi kebijakan pemerintah. Penelitian ini menggunakan 
metode kualitatif dengan pendekatan deskriptif analisis. Data didapatkan melalui 
wawancara terhadap lima narasumber yang relevan di bidang komunikasi 
pemerintahan dan media massa, studi pusaka, dan observasi berdasarkan peta  
Social Network Analysis (SNA) media sosial Twitter. Analisis penelitian 
menggunakan teori ketahanan masyarakat oleh Nuwayhid et al (2011). Hasil 
penelitian menunjukkan bahwa   terdapat tiga kluster dalam perbincangan 
mengenai new normal di Twitter, yaitu kluster pro pemerintah, pro oposisi, dan 
information arbitrage. Temuan tersebut mengindikasikan bahwa pemberitaan 
mengenai new normal dari beragam perspektif, meleburkan kohesi sosial yang 
sebelumnya telah terbentuk. Di sisi lain, aspek solidaritas masyarakat menguat 
didorong oleh pemberitaan mengenai praktik baik di masyarakat. Solidaritas 
organik terbentuk di masyarakat untuk bersama-sama menangani pandemi Covid-
19. Kepercayaan publik terhadap pemerintah melalui tata kelola penanganan 
Covid-19 menunjukkan terjadinya kegamangan dengan terbentuknya kelompok 
pro oposisi dan pro pemerintah. Penelitian lebih lanjut direkomendasikan untuk 
menganalisis persepsi publik terhadap kebijakan pemerintah di masa pandemi 
guna meningkatkan ketahanan masyarakat. 

 

Kata Kunci: Covid-19, Media Massa, Twitter, Information Arbitrage, Ketahanan  

        Masyarakat. 
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THE IMPLICATIONS OF MAINSTREAM MEDIA COVERAGE ON 
COMMUNITY RESILIENCE IN FACING NEW NORMAL ERA  

OF COVID-19 
(Study on Twitter Users in Indonesia) 

 
Hana Nabila 

 
Covid-19 has a significant impact on the health and economic sector. The 

Indonesian government decided to make the transition from large-scale social 

restrictions (PSBB) to the priod of adaptation to new habits (known as the New 

Normal), in order to save the economy. This research was conducted to analyze 

the implications of online media coverage on the community resilience during that 

transition period, namely through netizen responses on Twitter to news related to 

the new normal issue. Mass media has an important role to provide education to 

the community to improve mitigation and supervise government policies for 

pandemic management. On the other hand, the reality constructed by the media 

influences public opinion in response to those policies. This research used a 

qualitative method with a descriptive approach of analysis. The data was collected 

through interviews with five relevant sources in the field of government 

communication and mass media, literature studies, and observations based on 

Twitter's Social Network Analysis (SNA) map. Research analysis utilized the theory 

of community resilience by Nuwayhid et al (2011). The results showed there are 

three clusters in the discussion about new normal on Twitter; namely pro-

government cluster; pro-opposition cluster; and media-information arbitrage. The 

findings indicate that news discussing new normal from various perspectives fuses 

the social cohesion that had previously been formed. On the other hand, aspects 

of social solidarity were strengthened driven by news about good practice in the 

community. Organic solidarity is formed in the community through hand-in-hand 

dealing with the Covid-19. Public trust in the government through the Covid-19 

policies shows the occurrence of diversity with the formation of pro-opposition and 

pro-government groups. Further research is recommended to analyze public 

perception of government policies during pandemics to improve community 

resilience. Public trust in government through COVID-19 policies demonstrates the 

development of diversity through the formation of pro-opposition and pro-

government groups. Further research is recommended to analyze the public 

perception of government policies during pandemics in order to improve 

community resilience. 

 

Keywords: Covid-19, Mass Media, Twitter, Infromation Arbitrage, Community 

Resilience. 
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